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Vale de Milho Golf
Ideal for short game practise!

Ideal for family golf!
Ideal for beginners!

Tel: 282 358 502 - Fax: 282 358 497 - Tlm: 919 816 560
E-mails: reservas@valedemilhogolf.com

Web site: www.valedemilhogolf.com

Free pickups
from Carvoeiro & Ferragudo area

Call 282 358 502 to book***

TWILIGHT PROMOTION UNLIMITED GOLFTWILIGHT PROMOTION UNLIMITED GOLFTWILIGHT PROMOTION UNLIMITED GOLFTWILIGHT PROMOTION UNLIMITED GOLFTWILIGHT PROMOTION UNLIMITED GOLF     €25
With Clubs - €40

Valid November to March: After 2.30pm
Valid April to September: After 3.30pm

Valid October: After 2.30pm

*** Subject to availability. No service at weekends.

9 Holes - €12
With Clubs - 9 Holes - €18

PITCH & PUTTPITCH & PUTTPITCH & PUTTPITCH & PUTTPITCH & PUTT     Tuesday and Friday after midday
and Sunday - All day

18 Holes - €19
18 Holes - €28,50

9 Holes - €19
GREEN FEESGREEN FEESGREEN FEESGREEN FEESGREEN FEES     1st November 2010 to 31st October 2011

18 Holes - €30
18 Holes - €45With Clubs - 9 Holes - €28,50

BEST VALUE GOLF IN THE ALGARVEBEST VALUE GOLF IN THE ALGARVEBEST VALUE GOLF IN THE ALGARVEBEST VALUE GOLF IN THE ALGARVEBEST VALUE GOLF IN THE ALGARVE
NO HANDICAP REQUIREDNO HANDICAP REQUIREDNO HANDICAP REQUIREDNO HANDICAP REQUIREDNO HANDICAP REQUIRED

Rectification
 Re: last week’s article ‘La-

gos Chairty Shop Burgled’
(Algarve News, page 20, edi-
tion 1141, 3 December).

We would like to rectify
that the correct address for the
shop is in fact Urb. Rossi de
S.João, Lote 2, R/C, loja 2,
8600, Lagos.

Putting Monchique on a
new map Carrie-Marie Bratley

A group of creative young Europeans who have been living in Monchique for the past
three months will this weekend inaugurate an open studio – an “alternative tourist
office” – showcasing a number of forward-thinking, tourism-centred projects that
aim to divulge the region’s best kept secrets.

The ‘Monchique New Direc-
tions’ project is described as “a
showcase of new resources for
Monchique to encourage tour-
ists to stay longer and invest lo-
cally.” It was created by a group
of 14 European citizens, aged 18-
45, who arrived in the Algarve in
September for a three-month
residency organised through the
EU-financed Leonardo da Vinci
initiative, which funds practical
projects in the field of vocational
education and training. The
group, made up of UK-based uni-
versity graduates and entrepre-
neurs, was recruited by the
founder of a UK-based creative
business consultancy company,
who has owned a holiday home
in Monchique for over 20 years
and who saw a need for innova-
tive ideas to boost the area’s ap-
peal.

For the past 10 weeks the
group has been gleaning informa-
tion from locals to get a better un-
derstanding of the area’s needs
and niceties. With that knowl-
edge the group has created sev-

eral tools designed to show visi-
tors that there is more to the re-
gion than just its main attraction,
the highest point in the Algarve,
Fóia.

Group member Julia
Harriman, 35, explained: “One
of the things that came across re-
ally strongly was that people
came to Monchique for an hour,
on a coach, they maybe stayed
in the centre for a little bit then
they’d get back on the coach and
go to Fóia and that was their
Monchique experience.”

She added: “We kept hearing
things like there are rare orchids
in Monchique, and the oldest
cork tree in Europe, and we
wanted to go and see all these
things but there wasn’t a walk-
ing trail that could get you there
– you could go with a guide, but
not by yourself.”

As a result the group has
drawn up two types of maps: a
map with previously
unchartered popular walking
trails, and a map of “the locals’
favourite places”, such as swim-
ming pools, water mills, historic
buildings, and shops that sell
locally-made produce. This map
also depicts where producers of
typical wares and fare, such as
woven baskets, traditional sau-
sages and cork items, the famous
fire-water and honey, can be
found.

The group has also devised a
line of repackaged local produce
and created a sculpture using ma-
terials that are indigenous to the
area. All of these will be on dis-

play at the ‘Monchique New
Directions’ open-studio, an “al-
ternative tourist office”, which
will be open to the public for one
week only from 11 to 15 Decem-
ber, 2pm-7pm, prior to the
group’s departure on 18 Decem-
ber.

“We want to leave something
that is useful to the residents and
businesses of Monchique”, Ms.
Harriman stressed.

As part of the da Vinci pro-
gramme, during their stay in
Monchique, the group also had
Portuguese lessons, undertook
jobs with local businesses and
helped restore the farmhouse in
which they are accommodated.
For some of the members the ex-
perience has been such a poign-
ant one that they are now con-
sidering a radical change of life.
One or two of them are even con-
sidering trying to extend their
stay in Portugal.

“Being here has really helped
me realise that there’s more to
life”, said Ms. Harriman, who
ran a youth charity in east Lon-
don. Fellow member Nicola
Dillon, 30, who owned a creative
branding and design business,
said she had in fact closed her
company as a result.

“It makes you realise that you
can work hard and you can love
what you do but there’s more to
life than just that. There are other
ways to help people.”

For more information about
Monchique New Directions,
email: monchique.novas.direcoes
@gmail.com, or call: 962 866 977.

Members of the group study ways in which undiscovered local attractions can be
integrated on the new, black and white hand-drawn maps. Photo: Supplied.


